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Abstract

The global market dynamics have heightened the importance of understanding how local products can effectively 
compete in international markets. Ghana, as a developing nation with rich cultural heritage and traditional crafts,  
exemplifies this challenge. The approach will be analytical, drawing from existing literature on international trade,  
cultural branding, and market segmentation. Theoretical constructs will be synthesized to provide a comprehensive 
theoretical framework for local product strategies in global markets. This framework underscores the potential for  
leveraging Ghana's cultural assets to enhance product visibility and market acceptance across global platforms. 
Recommendations include conducting more in-depth case studies of successful marketing efforts, developing a 
national branding strategy, and fostering partnerships between traditional artisans and international designers.

Keywords:  Sub-Saharan,  Cultural  Capitalism,  Soft  Power,  Ethnoscience,  Reflexivity,  Market  Segmenting, 
Localization

1

mailto:kadzineyi@gmail.com
https://doi.org/10.5281/zenodo.18899385


 2009(1): 7-14 (2009) | Kwasi Adzineyi et al.

📄 ABSTRACT-ONLY PUBLICATION

This is an abstract-only publication. The complete research paper with full methodology, 
results, discussion, and references is available upon request.
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