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Abstract

Global marketing strategies are crucial for local products to compete in global markets. In Ghana, understanding 
these  strategies  is  essential  given its  growing economy and diverse  product  offerings.  This  paper  employs  a 
comprehensive  review  of  existing  literature  on  global  marketing  strategies  and  case  studies  from  Ghanaian 
businesses.  Theoretical  frameworks  are  synthesized  to  create  a  structured  model.  The  theoretical  framework 
provides valuable insights for policymakers and business leaders aiming to promote Ghana’s unique products on  
the  global  stage.  Strategically  invest  in  brand  development,  utilise  social  media  effectively,  and  establish  
partnerships with foreign companies to maximise export potential.
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📄 ABSTRACT-ONLY PUBLICATION

This is an abstract-only publication. The complete research paper with full methodology, 
results, discussion, and references is available upon request.
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