
African Tourism and Hospitality Studies

Comparative Business Practices Across African Tourism Regions 
in Uganda

Lukwago Kizza1,2, Emoyo Okello3, Kyambadde Mulumba4, Kizza Musoke5

1 Kyambogo University, Kampala
2 Department of Interdisciplinary Studies, Busitema University

3 Busitema University
4 Mbarara University of Science and Technology

5 Department of Research, Mbarara University of Science and Technology

Published: 23 March 2008   |   Received: 28 November 2007   |   Accepted: 22 February 2008

Correspondence:   lkizza@aol.com  

DOI: 10.5281/zenodo.18880060

Author notes

Lukwago Kizza is affiliated with Kyambogo University, Kampala and focuses on Business research in Africa.
Emoyo Okello is affiliated with Busitema University and focuses on Business research in Africa.

Kyambadde Mulumba is affiliated with Mbarara University of Science and Technology and focuses on Business research 
in Africa.

Kizza Musoke is affiliated with Department of Research, Mbarara University of Science and Technology and focuses on 
Business research in Africa.

Abstract

The  tourism  sector  in  Uganda  is  a  significant  contributor  to  the  country's  economy,  with  various  regions  
showcasing distinct  business practices and challenges.  A mixed-methods approach was employed,  integrating 
quantitative  data  from  surveys  with  qualitative  insights  from  in-depth  interviews.  The  sample  included 
representatives from five major tourist destinations across Uganda. The findings indicate that while all regions 
exhibit  common  challenges  such  as  infrastructure  limitations,  there  are  notable  differences  in  market  entry 
strategies and service quality perceptions among them. This study highlights the diverse approaches to tourism 
business  within  Uganda's  regions,  providing  a  foundational  understanding  for  further  research  and  policy 
development.  Future  studies  should  explore  regional-specific  policies  for  sustainable  tourism  growth.  
Additionally, continuous monitoring of customer satisfaction metrics is recommended. African Tourism Regions,  
Market Entry Strategies, Service Quality, Customer Satisfaction
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📄 ABSTRACT-ONLY PUBLICATION

This is an abstract-only publication. The complete research paper with full methodology, 
results, discussion, and references is available upon request.
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