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Abstract

The global market entry strategies for local products in Ghana are influenced by cultural, economic, and regulatory 
factors.  A  qualitative  approach  was  employed  to  analyse  existing  literature  and  case  studies  of  successful 
marketing strategies  for  local  products  in  Ghana.  The theoretical  framework provides insights  for  businesses  
aiming to enter  the global  market  with local  products,  emphasising the importance of  understanding cultural  
nuances and leveraging both old and new marketing channels effectively. Businesses should consider a hybrid 
strategy that integrates digital marketing tools with traditional practices to maximise their reach in the Ghanaian 
market and beyond.
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📄 ABSTRACT-ONLY PUBLICATION

This is an abstract-only publication. The complete research paper with full methodology, 
results, discussion, and references is available upon request.
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