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Abstract

Social media platforms have become integral in shaping public perceptions and behaviors across various
demographics. In Ethiopia, where environmental challenges are increasingly prominent, social media campaigns
play a crucial role in promoting awareness about environmental issues among young people. A mixed-methods
approach was employed, involving both quantitative analysis of campaign metrics and qualitative interviews with
young participants to gain deeper insights into perceptions and actions related to environmental issues. The
findings indicate that a significant proportion (58%) of the youth surveyed reported increased interest in
environmental causes after engaging with social media campaigns. Themes emerging from these campaigns
included education about sustainable practices, calls for policy changes, and community-based initiatives. While
the studies reveal promising engagement levels, there is room to improve campaign strategies focusing on more
interactive content and sustained efforts to translate awareness into tangible actions. To enhance effectiveness,
policymakers should integrate multi-platform campaigns that include educational resources, encourage user-
generated content, and collaborate with environmental organizations for broader impact.
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