
African Sports Management Studies 
(Social/Business/Management)

Corporate Social Responsibility Practices among Multinational 
Corporations in Angola: A Survey Analysis

Kamaldu Muvumba1,2, Moco Ngwane3,4, Lupano Cambo4,5

1 Agostinho Neto University, Luanda
2 Department of Interdisciplinary Studies, Instituto Superior Politécnico Metropolitano de Angola (IMETRO)

3 Department of Research, Instituto Superior Politécnico Metropolitano de Angola (IMETRO)
4 Jean Piaget University of Angola

5 Department of Research, Agostinho Neto University, Luanda

Published: 26 July 2009   |   Received: 09 May 2009   |   Accepted: 30 June 2009

Correspondence:   kmuvumba@gmail.com  

DOI: 10.5281/zenodo.18897477

Author notes

Kamaldu Muvumba is affiliated with Agostinho Neto University, Luanda and focuses on Business research in Africa.
Moco Ngwane is affiliated with Department of Research, Instituto Superior Politécnico Metropolitano de Angola 

(IMETRO) and focuses on Business research in Africa.
Lupano Cambo is affiliated with Department of Research, Agostinho Neto University, Luanda and focuses on Business 

research in Africa.

Abstract

Corporate Social Responsibility (CSR) has become a critical aspect of business operations worldwide, influencing  
corporate  behaviour  towards societal  and environmental  impacts.  The research employs a  quantitative survey 
approach involving responses from 150 multinational companies across various sectors of the Angolan economy.  
A notable finding is that 72% of surveyed firms incorporate CSR activities in their business strategies, indicating 
an  increasing  trend  towards  responsible  corporate  behaviour.  The  results  highlight  the  need  for  further 
development  and  alignment  of  CSR  policies  with  local  societal  expectations  and  regulatory  frameworks.  
Multinational corporations are recommended to integrate more diverse stakeholder engagement mechanisms into 
their CSR programmes to enhance their social impact in Angola. multinational corporations, Angolan economy, 
corporate social responsibility, business practices
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📄 ABSTRACT-ONLY PUBLICATION

This is an abstract-only publication. The complete research paper with full methodology, 
results, discussion, and references is available upon request.
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