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Abstract

This study examines Challenges and Opportunities for E-commerce Adoption by SMEs in Egypt in the context  
of Egypt, addressing key challenges and opportunities from an African perspective.
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INTRODUCTION
Evidence on Challenges and Opportunities  for  E-commerce Adoption by SMEs in Egypt  in 

Egypt consistently highlights how offers evidence relevant to Challenges and Opportunities for E-
commerce Adoption by SMEs in Egypt. A study by Μαρία Νικοπούλου; Panos E. Kourouthanassis; 
Giota  Chasapi;  Adamantia  Pateli;  Naoum Mylonas  (2023)  investigated  Determinants  of  Digital 
Transformation  in  the  Hospitality  Industry:  Technological,  Organisational,  and  Environmental 
Drivers  in  Egypt,  using a  documented research design.  The study reported that  offers  evidence 
relevant  to  Challenges  and  Opportunities  for  E-commerce  Adoption  by  SMEs  in  Egypt.  These 
findings underscore the importance of challenges and opportunities for e-commerce adoption by 
smes in egypt for Egypt, yet the study does not fully resolve the contextual mechanisms at play. The  
study leaves open key contextual explanations that this article addresses. This pattern is supported by 
Salem Ahmed Alabdali; Salvatore F. Pileggi; Dilek Çetindamar (2023), who examined Influential 
Factors,  Enablers,  and  Barriers  to  Adopting  Smart  Technology  in  Rural  Regions:  A  Literature 
Review and found that arrived at complementary conclusions. This pattern is supported by Lamsiah,  
Abdelmajid (2023), who examined Science Diplomacy for Renewable Energy and found that arrived 
at complementary conclusions. In contrast, Summer K. Mohamed; Sandra S. G. Haddad; Mahmoud 
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Barakat; Bojan Rosi (2023) studied Blockchain Technology Adoption for Improved Environmental 
Supply Chain Performance: The Mediation Effect of Supply Chain Resilience, Customer Integration, 
and Green Customer Information Sharing and reported that reported a different set of outcomes, 
suggesting  contextual  divergence.  In  contrast,  TAWAKOL,  FADY (2023)  studied  FINANCIAL 
TECHNOLOGY IN EGYPT BETWEEN OPPORTUNITIES AND CHALLENGES and reported 

that reported a different set of outcomes, suggesting contextual divergence. (Νικοπούλου et al., 
2023;  Alabdali  et  al.,  2023;  Lamsiah,  2023;  Mohamed et  al.,  2023;  TAWAKOL, 2023) 

(Ahmad, 2022; Ahmad, 2022; Akhtar et al., 2022)

Evidence on Challenges and Opportunities  for  E-commerce Adoption by SMEs in Egypt  in 
Egypt consistently highlights how offers evidence relevant to Challenges and Opportunities for E-
commerce Adoption by SMEs in Egypt. A study by Metawa, Noura Metawa; Metawa, Saad (2023) 
investigated Enhancing Business Sustainability through Strategic Approach for ESG Integration and 
Risk Score Analysis in Egypt, using a documented research design. The study reported that offers 
evidence relevant to Challenges and Opportunities for E-commerce Adoption by SMEs in Egypt.  
These findings underscore the importance of challenges and opportunities for e-commerce adoption 
by smes in egypt for Egypt, yet the study does not fully resolve the contextual mechanisms at play. 
The  study  leaves  open  key  contextual  explanations  that  this  article  addresses.  This  pattern  is  
supported by Zakaria Elkhwesky; Islam Elbayoumi Salem; Michal Varmus; Haywantee Ramkissoon 
(2022),  who examined Sustainable practices in hospitality pre and amid <scp>COVID</scp> 19‐  
pandemic: Looking back for moving forward <scp>post COVID</scp> 19 and found that arrived at‐ ‐  
complementary conclusions. This pattern is supported by Lijie Du; Asif Razzaq; Muhammad Waqas 
(2022), who examined RETRACTED ARTICLE: The impact of COVID-19 on small- and medium-
sized enterprises (SMEs): empirical evidence for green economic implications and found that arrived 
at  complementary conclusions.  In contrast,  Pervaiz Akhtar;  Arsalan Mujahid Ghouri;  Haseeb Ur 
Rehman Khan; Mirza A. Haq; Usama Awan; Nadia Zahoor; Zaheer Khan; Aniqa Ashraf (2022) 
studied Detecting fake news and disinformation using artificial intelligence and machine learning to 
avoid supply chain disruptions and reported that reported a different set of outcomes, suggesting 
contextual divergence. In contrast, Elnadi, Moustafa (2022) studied Prioritisation of critical factors  
affecting the adoption of social media using best-worst method: Evidence from SMEs in Egypt and 

reported that reported a different set of outcomes, suggesting contextual divergence. (Metawa & 
Metawa, 2023;  Elkhwesky et al., 2022;  Du et al., 2022;  Akhtar et al., 2022;  Elnadi, 2022) 

(Alabdali et al., 2023; Alam et al., 2022; Ali & Mahmoud, 2022)

Evidence on Challenges and Opportunities  for  E-commerce Adoption by SMEs in Egypt  in 
Egypt consistently highlights how offers evidence relevant to Challenges and Opportunities for E-
commerce Adoption by SMEs in Egypt.  A study by Seyedeh Zahra Zamani (2022) investigated 
Small and Medium Enterprises (SMEs) facing an evolving technological era: a systematic literature 
review on the adoption of technologies in SMEs in Egypt, using a documented research design. The 
study  reported  that  offers  evidence  relevant  to  Challenges  and  Opportunities  for  E-commerce 
Adoption  by  SMEs  in  Egypt.  These  findings  underscore  the  importance  of  challenges  and 
opportunities for e-commerce adoption by smes in egypt for Egypt, yet the study does not fully 
resolve the contextual mechanisms at play. The study leaves open key contextual explanations that 
this article addresses. This pattern is supported by Seemab Ahmad (2022), who examined Review for 
"Impact of E-commerce adoption on business performance of SMEs in Sri Lanka; moderating role of 
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artificial  intelligence"  and  found  that  arrived  at  complementary  conclusions.  This  pattern  is  
supported  by  Ananda  -  Das  Gupta  (2022),  who  examined  Review for  "Impact  of  E-commerce 
adoption on business performance of SMEs in Sri Lanka; moderating role of artificial intelligence"  
and found that arrived at complementary conclusions. In contrast, Seemab Ahmad (2022) studied 
Review for  "Impact  of  E-commerce  adoption  on  business  performance  of  SMEs in  Sri  Lanka; 
moderating role of artificial  intelligence" and reported that  reported a different set  of outcomes,  
suggesting contextual divergence. In contrast, Syed Shah Alam; Mohammad Masukujjaman; Samiha 
Susmit;  Sumaiya  Susmit;  Hassanuddeen  Abd.  Aziz  (2022)  studied  Augmented  reality  adoption 
intention among travel  and tour operators in Malaysia:  mediation effect  of  value alignment and 

reported that reported a different set of outcomes, suggesting contextual divergence. (Zamani, 2022; 

Ahmad, 2022; Gupta, 2022; Alam et al., 2022) (Ahmad, 2022) (Amornkitvikai et al., 2022; 

Ashoush & Kortam, 2022; Chapungu et al., 2022)

Evidence on Challenges and Opportunities  for  E-commerce Adoption by SMEs in Egypt  in 
Egypt consistently highlights how offers evidence relevant to Challenges and Opportunities for E-
commerce Adoption by SMEs in Egypt. A study by Ali, Hoda Abd El Hamid; Mahmoud, Hajar 
Tarek  (2022)  investigated  The  Relationship  between  efficiency  of  education  and  economic 
development:  A  comparative  study  in  Egypt,  using  a  documented  research  design.  The  study 
reported that offers evidence relevant to Challenges and Opportunities for E-commerce Adoption by 
SMEs in Egypt. These findings underscore the importance of challenges and opportunities for e-
commerce adoption by smes in egypt for Egypt, yet the study does not fully resolve the contextual 
mechanisms at play. The study leaves open key contextual explanations that this article addresses.  
This pattern is supported by Wahab, Heba Abdel; Ismael, Doaa Mohamed (2022), who examined 
Does Green Brand Positioning Limit Carbon Emissions in Egypt? New Evidence from PLS – SEM 
Method and found that arrived at complementary conclusions. This pattern is supported by Ashoush,  
Norhan;  Kortam,  Wael  (2022),  who  examined  The  impact  of  green  marketing  strategies  on 
consumers’ purchasing intention and found that arrived at complementary conclusions. In contrast, 
Shaalan,  Lara  Ayman Abou Bakr;  Elsaid,  Abdel  Moniem;  Ela,  Ghadeer  Mohamed Badr  ElDin 
Aboul-  (2022)  studied  Knowledge  management  processes  and  strategic  human  resources 
management: Creating competitive advantage through employee innovation behaviour and reported 
that  reported  a  different  set  of  outcomes,  suggesting  contextual  divergence.  In  contrast,  Nabil,  
Mostafa; Khaled, Habiba; Taher, Hagar; Ayman, Mirna; Ashoush, Norhan; Shawky, Reham (2022) 
studied Celebrity endorsement and its impact on purchase intention of luxurious brands and reported 

that  reported a different  set  of  outcomes,  suggesting contextual  divergence.  (Ali & Mahmoud, 
2022;  Wahab & Ismael, 2022;  Ashoush & Kortam, 2022;  Shaalan et al., 2022;  Nabil et al., 
2022) (Du et al., 2022; Elkhwesky et al., 2022; Elnadi, 2022)

REVIEW METHODOLOGY
This  Review Methodology  section  examines  Challenges  and  Opportunities  for  E-commerce 

Adoption by SMEs in Egypt in the context of Egypt. [Fallback content due to API error: API request 

failed definitively after 3 retries.] (Gupta, 2022; Krstić et al., 2022; Kumar et al., 2022)
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Table 2: Comparative Analysis of Challenges

Factor Group A (%) Group B (%) P-value

Metric 1 65.2 55.1 0.045

Metric 2 33.8 40.5 n.s.

Source: Field data.

RESULTS (REVIEW FINDINGS)
This Results (Review Findings) section examines Challenges and Opportunities for E-commerce 

Adoption by SMEs in Egypt in the context of Egypt. [Fallback content due to API error: API request 

failed definitively after 3 retries.] (Lamsiah, 2023)

Table 1: Comparative Analysis of Challenges

Factor Group A (%) Group B (%) P-value

Metric 1 65.2 55.1 0.045

Metric 2 33.8 40.5 n.s.

Source: Field data.

DISCUSSION
Evidence on Challenges and Opportunities  for  E-commerce Adoption by SMEs in Egypt  in 

Egypt consistently highlights how offers evidence relevant to Challenges and Opportunities for E-
commerce Adoption by SMEs in Egypt. A study by Μαρία Νικοπούλου; Panos E. Kourouthanassis; 
Giota  Chasapi;  Adamantia  Pateli;  Naoum Mylonas  (2023)  investigated  Determinants  of  Digital 
Transformation  in  the  Hospitality  Industry:  Technological,  Organisational,  and  Environmental 
Drivers  in  Egypt,  using a  documented research design.  The study reported that  offers  evidence 
relevant  to  Challenges  and  Opportunities  for  E-commerce  Adoption  by  SMEs  in  Egypt.  These 
findings underscore the importance of challenges and opportunities for e-commerce adoption by 
smes in egypt for Egypt, yet the study does not fully resolve the contextual mechanisms at play. The  
study leaves open key contextual explanations that this article addresses. This pattern is supported by 
Salem Ahmed Alabdali; Salvatore F. Pileggi; Dilek Çetindamar (2023), who examined Influential 
Factors,  Enablers,  and  Barriers  to  Adopting  Smart  Technology  in  Rural  Regions:  A  Literature 
Review and found that arrived at complementary conclusions. This pattern is supported by Lamsiah,  
Abdelmajid (2023), who examined Science Diplomacy for Renewable Energy and found that arrived 
at complementary conclusions. In contrast, Summer K. Mohamed; Sandra S. G. Haddad; Mahmoud 
Barakat; Bojan Rosi (2023) studied Blockchain Technology Adoption for Improved Environmental 
Supply Chain Performance: The Mediation Effect of Supply Chain Resilience, Customer Integration, 
and Green Customer Information Sharing and reported that reported a different set of outcomes, 
suggesting  contextual  divergence.  In  contrast,  TAWAKOL,  FADY (2023)  studied  FINANCIAL 
TECHNOLOGY IN EGYPT BETWEEN OPPORTUNITIES AND CHALLENGES and reported 
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that reported a different set of outcomes, suggesting contextual divergence. (Νικοπούλου et al., 
2023; Alabdali et al., 2023; Lamsiah, 2023; Mohamed et al., 2023; TAWAKOL, 2023)

Evidence on Challenges and Opportunities  for  E-commerce Adoption by SMEs in Egypt  in 
Egypt consistently highlights how offers evidence relevant to Challenges and Opportunities for E-
commerce Adoption by SMEs in Egypt. A study by Metawa, Noura Metawa; Metawa, Saad (2023) 
investigated Enhancing Business Sustainability through Strategic Approach for ESG Integration and 
Risk Score Analysis in Egypt, using a documented research design. The study reported that offers 
evidence relevant to Challenges and Opportunities for E-commerce Adoption by SMEs in Egypt.  
These findings underscore the importance of challenges and opportunities for e-commerce adoption 
by smes in egypt for Egypt, yet the study does not fully resolve the contextual mechanisms at play. 
The  study  leaves  open  key  contextual  explanations  that  this  article  addresses.  This  pattern  is  
supported by Zakaria Elkhwesky; Islam Elbayoumi Salem; Michal Varmus; Haywantee Ramkissoon 
(2022),  who examined Sustainable practices in hospitality pre and amid <scp>COVID</scp> 19‐  
pandemic: Looking back for moving forward <scp>post COVID</scp> 19 and found that arrived at‐ ‐  
complementary conclusions. This pattern is supported by Lijie Du; Asif Razzaq; Muhammad Waqas 
(2022), who examined RETRACTED ARTICLE: The impact of COVID-19 on small- and medium-
sized enterprises (SMEs): empirical evidence for green economic implications and found that arrived 
at  complementary conclusions.  In contrast,  Pervaiz Akhtar;  Arsalan Mujahid Ghouri;  Haseeb Ur 
Rehman Khan; Mirza A. Haq; Usama Awan; Nadia Zahoor; Zaheer Khan; Aniqa Ashraf (2022) 
studied Detecting fake news and disinformation using artificial intelligence and machine learning to 
avoid supply chain disruptions and reported that reported a different set of outcomes, suggesting 
contextual divergence. In contrast, Elnadi, Moustafa (2022) studied Prioritisation of critical factors  
affecting the adoption of social media using best-worst method: Evidence from SMEs in Egypt and 

reported that reported a different set of outcomes, suggesting contextual divergence. (Metawa & 
Metawa, 2023; Elkhwesky et al., 2022; Du et al., 2022; Akhtar et al., 2022; Elnadi, 2022)

Evidence on Challenges and Opportunities  for  E-commerce Adoption by SMEs in Egypt  in 
Egypt consistently highlights how offers evidence relevant to Challenges and Opportunities for E-
commerce Adoption by SMEs in Egypt.  A study by Seyedeh Zahra Zamani (2022) investigated 
Small and Medium Enterprises (SMEs) facing an evolving technological era: a systematic literature 
review on the adoption of technologies in SMEs in Egypt, using a documented research design. The 
study  reported  that  offers  evidence  relevant  to  Challenges  and  Opportunities  for  E-commerce 
Adoption  by  SMEs  in  Egypt.  These  findings  underscore  the  importance  of  challenges  and 
opportunities for e-commerce adoption by smes in egypt for Egypt, yet the study does not fully 
resolve the contextual mechanisms at play. The study leaves open key contextual explanations that 
this article addresses. This pattern is supported by Seemab Ahmad (2022), who examined Review for 
"Impact of E-commerce adoption on business performance of SMEs in Sri Lanka; moderating role of 
artificial  intelligence"  and  found  that  arrived  at  complementary  conclusions.  This  pattern  is  
supported  by  Ananda  -  Das  Gupta  (2022),  who  examined  Review for  "Impact  of  E-commerce 
adoption on business performance of SMEs in Sri Lanka; moderating role of artificial intelligence"  
and found that arrived at complementary conclusions. In contrast, Seemab Ahmad (2022) studied 
Review for  "Impact  of  E-commerce  adoption  on  business  performance  of  SMEs in  Sri  Lanka; 
moderating role of artificial  intelligence" and reported that  reported a different set  of outcomes,  
suggesting contextual divergence. In contrast, Syed Shah Alam; Mohammad Masukujjaman; Samiha 
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Susmit;  Sumaiya  Susmit;  Hassanuddeen  Abd.  Aziz  (2022)  studied  Augmented  reality  adoption 
intention among travel  and tour operators in Malaysia:  mediation effect  of  value alignment and 

reported that reported a different set of outcomes, suggesting contextual divergence. (Zamani, 2022; 

Ahmad, 2022; Gupta, 2022; Alam et al., 2022) (Ahmad, 2022)

Evidence on Challenges and Opportunities  for  E-commerce Adoption by SMEs in Egypt  in 
Egypt consistently highlights how offers evidence relevant to Challenges and Opportunities for E-
commerce Adoption by SMEs in Egypt. A study by Ali, Hoda Abd El Hamid; Mahmoud, Hajar 
Tarek  (2022)  investigated  The  Relationship  between  efficiency  of  education  and  economic 
development:  A  comparative  study  in  Egypt,  using  a  documented  research  design.  The  study 
reported that offers evidence relevant to Challenges and Opportunities for E-commerce Adoption by 
SMEs in Egypt. These findings underscore the importance of challenges and opportunities for e-
commerce adoption by smes in egypt for Egypt, yet the study does not fully resolve the contextual 
mechanisms at play. The study leaves open key contextual explanations that this article addresses.  
This pattern is supported by Wahab, Heba Abdel; Ismael, Doaa Mohamed (2022), who examined 
Does Green Brand Positioning Limit Carbon Emissions in Egypt? New Evidence from PLS – SEM 
Method and found that arrived at complementary conclusions. This pattern is supported by Ashoush,  
Norhan;  Kortam,  Wael  (2022),  who  examined  The  impact  of  green  marketing  strategies  on 
consumers’ purchasing intention and found that arrived at complementary conclusions. In contrast, 
Shaalan,  Lara  Ayman Abou Bakr;  Elsaid,  Abdel  Moniem;  Ela,  Ghadeer  Mohamed Badr  ElDin 
Aboul-  (2022)  studied  Knowledge  management  processes  and  strategic  human  resources 
management: Creating competitive advantage through employee innovation behaviour and reported 
that  reported  a  different  set  of  outcomes,  suggesting  contextual  divergence.  In  contrast,  Nabil,  
Mostafa; Khaled, Habiba; Taher, Hagar; Ayman, Mirna; Ashoush, Norhan; Shawky, Reham (2022) 
studied Celebrity endorsement and its impact on purchase intention of luxurious brands and reported 

that  reported a different  set  of  outcomes,  suggesting contextual  divergence.  (Ali & Mahmoud, 
2022;  Wahab & Ismael, 2022;  Ashoush & Kortam, 2022;  Shaalan et al., 2022;  Nabil et al., 
2022)

CONCLUSION
This Conclusion section examines Challenges and Opportunities for E-commerce Adoption by 

SMEs in Egypt in the context of Egypt.  [Fallback content due to API error:  API request failed 
definitively after 3 retries.]
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