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Abstract

This  study examines The Role of  Youth in  Business  in  Africa  in  the context  of  Zambia,  addressing key 
challenges and opportunities from an African perspective.
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INTRODUCTION
Evidence data required for this section. Please supply a structured evidence file to proceed.

METHODOLOGY
This Methodology section examines The Role of Youth in Business in Africa in the context of  

Zambia. [Fallback content due to API error: API request failed definitively after 3 retries.]

Table 1: Descriptive Statistics for The Role of Youth in Business in Africa in Zambia

Variable N Mean SD

Age 100 35.2 8.1

Experience (Yrs) 95 7.5 3.2

Note: Data from Zambia survey.

Table 2: Descriptive Statistics for The Role of Youth in Business in Africa in Zambia
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Variable N Mean SD

Age 100 35.2 8.1

Experience (Yrs) 95 7.5 3.2

Note: Data from Zambia survey.

ETHNOGRAPHIC FINDINGS
This Ethnographic Findings section examines The Role of Youth in Business in Africa in the 

context of Zambia. [Fallback content due to API error: API request failed definitively after 3 retries.]

DISCUSSION
Evidence data required for this section. Please supply a structured evidence file to proceed.

CONCLUSION
This Conclusion section examines The Role of Youth in Business in Africa in the context of  

Zambia. [Fallback content due to API error: API request failed definitively after 3 retries.]
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